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Abstract
The aim of this research is to understand why some family firms perform better than 
others. To do so different configurations are identified based on familiness resources 
such as human, social, and financial capital, as well as the degree of entrepreneurial 
orientation that are considered to impact family firms’ performance and transgen-
erational survival. We test our theoretical contention on a sample of 1,344 family 
firms from 21 countries through fuzzy-set qualitative comparative analysis. Our 
main findings suggest that there are several configurations of resources and entre-
preneurial orientation that increase the level of family firm performance. In three 
out of the seven main configurations, family firm specific resources alone lead to 
better financial performance, while the other four rely on entrepreneurial orientation 
combined with family firm specific resources. All identified configurations relate to 
different degrees of family involvement and thus emphasize the heterogeneity of 
family firms and their paths to financial performance.

Keywords Family firms · Transgenerational entrepreneurship · Performance · 
Configurational approach

1 Introduction

Family firms account for two thirds of all businesses worldwide, generating approxi-
mately 70–90% of annual global GDP, and creating 50–80% of all jobs (Family Firm 
Institute 2017). While extant research so far mostly compared family and non-family 
firms in terms of strategic decision (Munõz-Bullón et al. 2018), financial perfor-
mance (Patel et al. 2018) and corporate governance (García-Ramos et al. 2017), it 
also highlighted that the heterogeneity among family businesses is vast (Chrisman 
et al. 2005; Neubaum et al. 2019). More recently, scholars have called for further 
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studies looking at the inner heterogeneity among family firms (Wagner et al. 2015), 
taking into account different degrees of family involvement in the firm (Gallucci et 
al. 2015), in order to understand why some family firms perform better than others.

Prior literature explains how some family firms’ specific features affect entrepre-
neurial behaviour (Chirico and Nordqvist 2010) and in turn family firm performance 
and family social capital (Sanchez-Famoso et al. 2015), family dynamics (Aldrich 
and Cliff 2003), TMT diversity attributes (Calabrò et al. 2021), knowledge transfer 
and psychological ownership (Martínez et al. 2016; Pittino et al. 2018). However, 
until now, it remains unclear which the key determinants leading to differential finan-
cial outcomes within the universe of family firms are. In addition to that, the inherent 
heterogeneity within the universe of family firms (Jaskiewicz and Dyer 2017) needs 
better understanding as there is a coexistence of different configurations of family 
firms’ specific features that could all be beneficial to their long-term survival. To dig 
deeper into this gap, this study uses the transgenerational entrepreneurship concept 
describing the process of how family firms create value across generations based on 
their entrepreneurial orientation and family resources (Habbershon et al. 2010). This 
also addresses the recent call to better investigate the connection between the family 
business and the entrepreneurship research fields (Kraus et al. 2018).

The transgenerational entrepreneurship approach suggests that the success of fam-
ily firms depends largely on the combination of their specific resources and capa-
bilities (familiness) with their entrepreneurial orientation (EO) (Sieger et al. 2011; 
Zellweger et al. 2012). EO is a useful framework for investigating entrepreneurship 
in family businesses (Hernández-Linares and López-Fernández 2018) and under-
standing the strategic posture of those firms in the competitive environment being 
aware that they have some unique capabilities which let them survive across time. 
The EO-firm performance relationship has been widely investigated and there is a 
huge debate on whether the unique organizational context of FFs fosters or hinders 
the effect of EO dimensions (Calabrò et al. 2021; Hernández-Linares and López-
Fernández 2018). In this context, it is important to understand how different configu-
rations of those familiness resources (social, human, and financial capital) (Sharma 
2008) and EO lead to higher level of firm performance. To better understand how EO 
and familiness resources affect financial performance, we also take into consideration 
the family firm’s heterogeneity in terms of varying degrees of family involvement.

This analysis is conducted on a sample of 1,344 family firms through fuzzy-set 
qualitative comparative analysis (fsQCA) (Ragin 2017). This method is highly rec-
ommended to investigate configurations of several conditions allowing to identify 
several EO profiles (Covin and Wales 2019).

Based on the results of this analysis, this study contributes to the debate on orga-
nizational performance-driving factor configurations (Garcia-Castro and Casasola 
2011) and, more generally, on the debate about family firm heterogeneity (Neubaum 
et al. 2019; Pukall and Calabrò 2014). In more detail, the study answers the call 
of recent research which suggests to further explore the uniqueness of family firms 
and their heterogeneity such as the concept of familiness and how it can affect EO 
(Hernández-Linares and López-Fernández 2018). The research offers several con-
tributions to family firms’ studies by examining the role of optimal configurations 
of EO and familiness resources that lead to high financial performance; hence, it 
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contributes to the understanding of how entrepreneurial processes develop in family 
firms (Wiedeler and Kammerlander 2021). By reporting the existence of different 
ways that family firms have to achieve high financial performance, the study empha-
sizes the heterogeneity of family firms by considering the role of different levels of 
family involvement, i.e., splitting the sample in two along their degree of family 
involvement (high/low). To further structure the results of this fuzzy-set approach, 
this study develops typologies of family firms, providing further addition to the lit-
erature and highlighting previously overlooked relationships.

2 Theoretical background

To explain why some FFs are more successful than others, different approaches and 
perspectives have been used so far. Corporate entrepreneurship is the most prominent 
approach underlining the capacity of family firms to transfer their entrepreneurial 
mindset over time (Sharma and Chrisman 1999). On the other side, the resource-
based view approach emphasizes the unique capabilities of family firms in terms 
of resources and capabilities (Habbershon and Williams 1999). Linking the two 
approaches together, the concept of transgenerational entrepreneurship has been 
coined (Habbershon and Pistrui 2002) and defined as the “processes through which 
a family uses and develops entrepreneurial mindsets and family influenced capa-
bilities to create new streams of entrepreneurial, financial and social value across 
generations” (Habbershon et al. 2010, p. 1). In the same perspective, Jaskiewicz et 
al. (2015) identify the concept of entrepreneurial legacy to explain how family firms 
foster transgenerational entrepreneurship. To this aim they show that family’s past 
entrepreneurial behaviour, strategic education, entrepreneurial bridging, and strategic 
succession foster transgenerational entrepreneurship.

Transgenerational entrepreneurship research suggests that family firms are more 
successful across different generations when their familiness and entrepreneurial ori-
entation (EO) are combined (Sieger et al. 2011; Uhlaner et al. 2012; Zellweger et al. 
2012). However, it remains unclear whether and to what extent these factors can be 
integrated and how different configurations of the familiness resources and EO lead 
to higher levels of firm performance, especially when considering different degrees 
of family involvement.

2.1 Entrepreneurial orientation and financial performance

The question revolving around how family firms are entrepreneurial is under scrutiny 
of family business scholars (Jaskiewicz et al. 2015; Kraus et al. 2018). While some 
characteristics of family firms can foster entrepreneurship (for example, Jaskiewicz 
and Dyer 2017), there are also factors that can inhibit entrepreneurship and firm 
growth (Baù et al. 2019; Schulze et al. 2001). Generally, family firms would benefit 
from employing more entrepreneurial approaches (Basco et al. 2019; Habbershon 
and Pistrui 2002; Eddleston et al. 2008). In this line of argumentation, the concept 
of EO gained importance to family business scholars (for example, Cruz and Nor-
dqvist 2012; Hernández-Linares et al. 2020; Hernández-Linares and López-Fernán-
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dez 2018; Kallmuenzer et al. 2018; Zellweger and Sieger 2012). EO focuses on the 
extent to which firms possess a set of dimensions proposed by Miller (1983), which 
are: proactiveness, innovativeness, risk taking. Lumpkin and Dess (1996) introduced 
the dimensions of autonomy and competitive aggressiveness.

Proactiveness is the capability to anticipate future market needs, capitalizing on 
emerging business opportunities (Covin and Slevin 1989; Lumpkin and Dess 1996), 
and proposing new products and services before other competitors (Rauch et al. 
2009). Innovativeness relates to the implementation of new ideas, experimentation, 
and the use of creative processes (Chandra et al. 2009; Miller and Friesen 1983). Risk 
taking refers to the implementation of valiant actions requiring significant resources 
without the guarantee of obtaining possible profits (Lumpkin and Dess 1996). Auton-
omy refers to the degree of freedom and flexibility to encourage organizational mem-
bers to develop entrepreneurial initiatives (Lumpkin et al. 2009; Lumpkin and Dess 
1996). Finally, competitive aggressiveness refers to “a firm’s propensity to directly 
and intensively challenge its competitors to achieve entry or improve position, that is, 
to outperform industry rivals in the marketplace” (Lumpkin and Dess 1996; p. 148).

EO is considered to be one of the most relevant dimensions in corporate entrepre-
neurship (Covin et al. 2006). Since the mid-2000s, it has also been vastly studied in 
the family business field, helping to better explain why some family firms are ahead 
of the competition and achieve better performance (Wiklund and Shepherd 2003; 
Bouncken et al. 2016). Several studies have actually suggested that family firms that 
exhibit a more positive attitude with respect to certain EO dimensions, such as inno-
vativeness, risk-taking and proactiveness tend to focus their attention and efforts on 
opportunities and, in turn, gain a greater competitive advantage and achieve higher 
firm performance (Zellweger and Sieger 2012). For example, family firms with a 
high commitment to innovation improve their profitability (Chrisman et al. 2015) by 
introducing new products, services, and technology (Filser et al. 2017; Lumpkin and 
Dess 1996) and thus eventually generating superior performance (Kraus et al. 2018; 
Wiklund and Shepherd 2005). Proactive family firms, able to respond to promising 
market opportunities, anticipate changes in the market and customers’ needs. Finally, 
entrepreneurial risk-taking, which represents the willingness to invest resources 
highly risky projects (Wiklund and Shepherd 2003), may lead family firms to seize 
market opportunities and consequently obtain better returns and deals (Zahra 2018).

Family business research also considers autonomy and competitive aggressive-
ness to be central components of a family firm’s EO. Autonomy, which represents 
the necessary organizational conditions linked to the independence of the actors in 
decision-making (Wales et al. 2020), is important to family firms due to their family-
focused position that often puts family control of the firm and independence from 
stakeholders at the center (Zellweger and Sieger 2012). Competitive aggressiveness 
especially becomes of relevance to family firms when firm survival, another central 
goal of many family firms, is being threatened (Gómez-Mejía et al. 2007).

By highlighting the relevance of all five EO dimensions, this study considers the 
extended EO construct for its investigation in the context of family firms (Lumpkin 
and Dess 1996). We stem from the research stream that argues that dimensions are 
depending on each other (Rauch et al. 2009), and thus utilize a unidimensional EO 
construct (Miller 1983), as opposed to the multidimensional construct where only 
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single dimensions can be present in firms and still be entrepreneurially oriented 
(Lumpkin and Dess 1996), to identify optimal configuration of EO and familiness 
resources (human, social and financial capital), which are jointly expected to lead to 
high financial performance.

2.2 Familiness and financial performance

As systematic look at the literature on familiness suggests that the crucial resources 
and capabilities in family firms largely depend on the interaction between the family 
and the business context (Habbershon and Williams 1999; Habbershon et al. 2003; 
Merino et al. 2015). The concept of familiness, which offers a competitive advantage 
to family firms, has received a growing attention in family business research (Arregle 
et al. 2007; Basco et al. 2019; Frank et al. 2017). However, more empirical studies 
are needed to better understand the link between familiness, EO (Hernández-Linares 
and López-Fernández 2018) and financial performance. In their theoretical research, 
Irava and Moores (2010), for example, underline that the specific resources and capa-
bilities related to familiness are positively related to the development of EO across 
generations. Using the Resource-based view of the firm, this study identifies three 
categories of familiness: human, social and financial capital (Sharma 2008). Human 
capital is the intellectual capital, the knowledge, the technical abilities and the emo-
tions of organization members (Puhakka 2002); social capital refers to the relation-
ships between individuals and organizations that create value (Adler and Kwon 2002; 
Daspit et al. 2019; Herrero 2018); financial capital refers to the family investments in 
a firm and the access to financial resources (Sharma 2008).

When family businesses can foster the interaction between the family and the 
business systems this will lead to better results (Chua et al. 2018; Mazzi 2011). 
However, familiness is an insufficient condition for financial performance. Indeed, 
entrepreneurial mindset and resources show to be interrelated. Entrepreneurial mind-
set represents the attitudes towards actions and resources important to carry the due 
actions (Habbershon et al. 2010; Basco et al. 2019) highlight the importance of syn-
ergies and complementarities among familiness and firm entrepreneurial orientation 
to maximize family firm performance through the development and the maintain of 
competitive advantage. In fact, familiness makes human, social and financial capital 
valuable, rare, difficult to imitate, and non-substitutable (Chirico et al. 2011; San-
chez-Ruiz al. 2019), with a positive impact on family firm performance (Carr et al. 
2011; Herrero 2018; Yezza et al. 2021).

2.3 Transgenerational entrepreneurship and financial performance under 
different levels of family involvement

Transgenerational entrepreneurship is an accepted antecedent of family business per-
formance (Sieger et al. 2011). Indeed, transgenerational entrepreneurship is seen as 
a source of competitive advantage and better financial performance. Due to the set 
of resources that are valuable, rare, and hard-to-imitate/substitute, and to capabilities 
derived from both family and business systems (familiness and entrepreneurial orien-
tation of the firm) (Lumpkin and Dess 1996; Basco et al. 2019). However, it remains 
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unclearr how these factors interact and, particularly that, when considering different 
levels of family involvement, this link may not be straightforward anymore. While 
some studies report that family influence is an advantage for family firms, others 
found that it represents a major liability (Miller and Le Breton-Miller 2006) regard-
ing, for example, specialization and diversification decision (Hernández-Trasobares 
and Galve-Górriz 2016). Some studies tried to reconcile those contrasting results and 
found a non-linear relation between the influence from the family and performance 
(De Massis et al. 2015; Miller and Le Breton-Miller 2006; Sciascia and Mazzola 
2008). These findings strongly indicate that family firms differ concerning family 
influence, highlighting that family firms are heterogeneous.

Taking in account these conditions for family firms, this paper aims to investigate 
how different configurations of EO and familiness (transgenerational entrepreneur-
ship) lead to high financial performance, affected by the degree of family involve-
ment. Indeed, in its analysis, the paper will divide the sampled firms in two groups 
depending on the high or low level of family involvement to contrast these two levels 
and their effect on promising factor configurations. Based on these regards, this study 
creates hypotheses to explore causal configurations for high financial performance in 
low and high family involvement groups (measured through the F-PEC scale). The 
hypotheses are as follows:

H1: There is at least one causal configuration of entrepreneurial orientation, 
financial capital, human capital, and social capital found to be sufficient for 
high financial performance in low F-PEC group.
H2: There is at least one causal configuration of entrepreneurial orientation, 
financial capital, human capital, and social capital found to be sufficient for 
high financial performance in high F-PEC group.

3 Methods

3.1 Data collection and sample description

This study relies on the ‘Successful Transgenerational Entrepreneurship Practices’ 
(STEP) Project Global Consortium (SPGC) survey data from 35 countries. The sur-
vey was launched in September 2014 and completed in February 2015. Data were 
collected by the 48 universities affiliated with the SPGC around the world. The SPGC 
examines how families generate new economic activity through venturing, renewal, 
and innovation. The SPGC used the services of the Survey Research Institute at 
Cornell University to conduct the online survey and the SPGC survey committee 
managed the overall data collection. The SPGC Global Board has then given instruc-
tions to all country teams to share best practices on how to collect data. The survey 
relied on a convenient sampling strategy, co-adjuvated by a snowball technique, as 
researchers asked respondents to provide contacts of other family firms that might 
have been eligible for the project. The criteria for selecting family firms to participate 
in the survey were as follows: (a) the family should hold the largest or dominant 
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block of voting shares of the firm, (b) the family firm should be at least in the second 
generation, and (c) the family business should be among the most important players 
in the industry in which it operates. The questionnaire was designed by the SPGC. A 
pilot test of the survey instrument was conducted between June 20 and July 30, 2014. 
The results of the pilot test were used to modify the questionnaire to obtain the final 
survey instrument. The survey was generated in English and offered in 12 languages 
and in all cases a professional translation service was used. The survey contained: 
general information, respondent information, performance dimensions, and informa-
tion on entrepreneurial orientation, family resources, family involvement, family life 
cycle stages, business environment, industry). The survey, which relied on a multi-
respondent methodology as two (informed) family members from each participating 
family business were asked to complete the same survey. With 1,056 participants 
filling out the questionnaire from 686 family firms, the response rate was 27% (STEP 
Project Global Consortium, 2015) at firm level. We have run t- tests to check whether 
there was a significant difference between early and late respondents. Based on age 
of the company, size of the company, and age of the respondent, we have not found 
any significant difference.

Family firms in the final sample are, on average, 47 years old, with 789 employ-
ees, out of which 3.4 are family members. The final sample includes observations 
from 21 countries (in alphabetical order, Belgium, Canada, Chile, China, Colombia, 
France, Germany, Hong Kong, Italy, Ireland, Mexico, Peru, Russia, Spain, Puerto 
Rico, Sweden, Switzerland, Taiwan, UK, USA, and Venezuela). This dataset has still 
a very good predictive power as it is cross-countries and has relevant informants from 
family firms. Moreover, looking at differential models of family firms combining 
familiness and EO to reach good level of firm performance is a relationship that stays 
valuable and valid across time.

3.2 Variables and measurement

Dependent variable. Firm performance: Drawing on extant research (see, for exam-
ple, Eddleston et al. 2008), we considered 8-items scale to measure perceived finan-
cial and market performance such as: growth in sales, growth in market share, growth 
in profitability, growth in employees, ROE, ROA, profit margin on sale, fund growth 
from profits. Respondents evaluate their business performance compared to com-
petitors in the past three years. All items used 5-point Likert-type scale (1 = much 
worse and 5 = much better). Independent variable. Entrepreneurial Orientation was 
collected through the following 9 items scale, which captures the degree of proac-
tiveness, innovativeness, risk taking, autonomy and competitive aggressiveness 
(Lumpkin et al. 2009; Lumpkin and Dess 1996; Rauch et al. 2009). All items used 
1-point Likert-type scales anchored at (1 = unimportant and 5 = extremely important). 
Financial capital: This 4-items scale measures the patient the investments made by 
a family in a firm and the access to financial capital. Items are based on Habbershon 
and Williams (1999), Sharma (2008), and Zellweger (2007). All items used 5-point 
Likert-type scales (1 = not at all and 5 = a great deal) for measurement. Social capital: 
This 4-items scale measures the relationships between individuals and organizations 
that facilitate action and create value inspired by (Habbershon and Williams 1999; 
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Sharma 2008; Anderson et al. 2003; Zellweger 2007). All items used 5-point Lik-
ert scales (1 = not at all and 5 = a great deal) for measurement. Human capital: This 
4-items scale captures the knowledge, technical abilities, emotional strength or car-
rying capacity, and intellectual capital of family and non-family members (Puhakka 
2002; Habbershon and Williams 1999; Sharma 2008; Anderson et al. 2003; Zellwe-
ger 2007). All items used 5-point Likert scales (1 = not at all and 5 = a great deal) for 
measurement. Family involvement: This 7-item scale measures the family involve-
ment and commitment to the Business. We refer to the short version of the F-PEC 
Scale by Klein et al. (2005). All items used 5-point Likert-type scales (1 = strongly 
disagree and 5 = strongly agree). An overview of the variables and their operational-
ization is presented in Table 1.

3.3 Methods of fuzzy-set qualitative comparative analysis (fsQCA)

To investigate the effects on financial performance, this study targets to explore the 
relationships among entrepreneurial orientation, familiness (consisting of the factors 

Variables/authors Items
Entrepreneurial Orienta-
tion (Lumpkin et al. 2009; 
Lumpkin and Dess 1996; 
Rauch et al. 2009; Richard 
et al. 2004)

Low/high risk, Cautious/bold, explore 
environment gradually/boldly, Re-
sponds/initiates competitors, Follow/
lead, Marketing/RandD, Teams /CEO 
decide, Major role/employee input, 
Seldom/often first to introduce, No/
many products in last 5 years, Minor/
dramatic changes last 5 years, Work 
autonomously/requires reliance, 
Encourages decision making/obtain 
approval, No effort/aggressive com-
petition, Avoids/adopts competition

Financial Capital (Habber-
shon and Williams 1999; 
Sharma 2008; Anderson et 
al. 2003; Zellweger 2007)

Access to financial capital, Low cost 
of capital, Patient financial capital, 
Profits to reinvest

Social Capital (Habber-
shon and Williams 1999; 
Sharma 2008; Anderson et 
al. 2003; Zellweger 2007)

Access to wide network, Positive 
reputation, Relationships w/in org, 
Relationships w/customers

Human Capital (Puhakka 
2002; Habbershon and 
Williams 1999; Sharma 
2008; Anderson et al. 
2003; Zellweger 2007)

Experienced employees, Knowledge-
able employees, Technical ability 
of employees, Access to managerial 
talent

Family Involvement (Klein 
et al. 2005)

Proud, Feel loyal, Put in extra effort 
to help, Agree with the goals, Pub-
licly support, Really care about our 
fate, Similar values

Performance (Eddleston et 
al. 2008)

Growth in sales, Growth in market 
share, Growth in employees, Growth 
in profitability, Return on equity, 
Return on total assets, Profit margin 
on sales, Fund growth from profits

Table 1 Variables Measure-
ments and Operationalization
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financial, human, and social capital) and financial performance. While several stud-
ies provided valuable contributions to the knowledge of financial performance and 
highlight that it plays an important role in business management. Scholars focused 
their studies on the “net effects” estimation approach based on symmetric thinking in 
data analysis, such as multiple regression analysis (MRA) or structure equation mod-
eling (SEM), to explore the symmetry relationship among antecedents and financial 
performance. However, scholars developed a large set of methods for asymmetrical 
relationship, as many social science problems can be thought of as verbal and formu-
lated in terms of sets and set relations (Ragin 2017).

Differing from variable-based approaches, this study relies on fuzzy-set qualita-
tive comparative analysis (fsQCA), which is used to treat configurations for test-
ing social science theories rather than net effects estimation approach (Hughes et al. 
2019; Kallmuenzer et al. 2019; Kraus et al. 2018a, 2018ab; Kumar et al. 2022).

This study at hand attempts to combine relevant antecedents or causal conditions 
(i.e., entrepreneurial orientation, financial capital, human capital, and social capital) 
into various causal recipes to explore the configurations for achieving high financial 
performance by employing fsQCA 3.0 software that available at the website www.
fsQCA.com. (Ragin 2017). In other words, related research points out that entrepre-
neurial orientation, financial capital, human capital, and social capital may all affect 
financial performance. Accordingly, this study contributes to combine entrepreneur-
ial orientation, financial capital, human capital, and social capital to explore the con-
figurations to explore the sufficient conditions for high financial performance in the 
concept of fuzzy-set. Specifically, the first step in this study is using the calibrating 
function to transform ordinary data into fuzzy membership scores that ranging from 
0.00 to 1.00 by setting the values of 95th, 50th, and 5th percentile from ordinary 
data to correspond to full membership a percentage of (95), cross-over anchors a 
percentage of (50), and full non-membership a percentage of (5) based on Hughes et 
al. (2019) and Kraus et al. (2016), respectively (see Table 2). For instance, entrepre-
neurial orientation was collected through 9 items scale, which captures the degree of 
proactiveness, innovativeness, risk taking, autonomy and competitive aggressiveness 
based on 5-point Likert-type scales. Accordingly, this study chose 9.0000 (i.e., 95th 
percentile), 3.5556 (i.e., 50th percentile), and 2.1111(i.e., 5th percentile) from ordi-
nary data to correspond to full membership, cross-over, and full non-membership.

The second step focuses on using the fuzzy truth table algorithm to generate the 
various combinations of four causal conditions including entrepreneurial orientation, 
financial capital, human capital, and social capital that are sufficient for achieving 
high financial performance. The fuzzy truth table has 16 (i.e., 24) rows, reflecting all 
possible combinations of four causal conditions, and recognizing configurations that 

Table 2 Values of 95th, 50th, and 5th percentile from Ordinary Data
EO Financial Human Social Performance

N Valid 1,344 1,344 1,344 1,344 1,344
Missing 0 0 0 0 0

Percentiles 5 2.1111 2.0000 2.5000 3.0000 2.5000
50 3.5556 4.0000 4.2500 4.5000 3.8750
95 9.0000 9.0000 9.0000 9.0000 9.0000
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are sufficient to high financial performance from those that are not by specifying the 
minimum recommended consistent threshold as 0.75 and frequency threshold as 1 
and deleting all rows that do not meet the thresholds (Ragin 2017). Based on the con-
sideration of retaining the largest number of samples, this study uses the minimum 
standard (i.e., consistent threshold as 0.75 and frequency threshold as 1) suggested by 
Ragin (2017). Although specify analysis and standard analyses are two possibilities 
analysis for fsQCA, most studies and user’s guide suggest choosing standard analysis 
to generate solutions or sufficient conditions of outcome because standard analy-
sis is the only way to derive the intermediate solution (i.e., partial logical remain-
ders are incorporated into the solution) rather than complex solution (i.e., no logical 
remainders used) or parsimonious solution (i.e., all logical remainders may be used). 
Accordingly, the third step in this study is to identify which configurations exhibit 
high scores for achieving high values of financial performance based on the interme-
diate solution from standard analysis.

4 Results

Using Boolean algebra, fsQCA yields the causal conditions sufficient for the out-
come (Chang and Cheng 2014). Significance of the configurations is illustrated with 
consistency and coverage values (Ragin 2017). In Table 3, black circles denote the 
presence of causal conditions, white circles indicate the absence of causal condition, 
and blank cells represent don’t care conditions.

The sample was split into two groups along their degree of family involvement. 
It can be assumed that the combination of certain firm characteristics can influence 
important firm outcomes (for example, Hienerth and Kessler 2006). Moreover, this 
split helps to the differences among family firms considering their level of family 
involvement measured though the F-PEC scale. Astrachan et al. (2002) offer an 
approach to aid family business research to measure family influence on the business 
using three factors: the role of power (through participation in ownership, gover-
nance, and management), the role of experience (via the generational characteristics 
associated with the business), and the role of culture (via the family and business 
value systems that permeate the business). Using the F-PEC scale as a measure of 
family involvement helps to explore different configurations of EO and familiness 
leading to higher financial performance.

Table 3 QCA Output—Intermediate Solution of High Financial Performance
Group Path 

no.
Antecedent Coverage Consistency Solution
EO Financial Human Social Raw Unique Coverage Consis-

tency
Low
F-PEC
(N = 676)

1A. ● 0.69 0.06 0.72 0.85 0.68
2A. ● ● 0.62 0.02 0.76
3A. ● ● 0.63 0.03 0.78
4A. ● ● 0.62 0.04 0.81

High
F-PEC
(N = 668)

1B. ● ● 0.85 0.04 0.93 0.91 0.90
2B. ● ● 0.84 0.04 0.94
3B. ● ● 0.84 0.03 0.94
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Raw and solution coverage values are higher than 0.6 for these two groups. These 
results indicate that these configurations explain a great proportion of high finan-
cial performance of the low-family involvement group (i.e., a low degree of family 
involvement) and the high-family involvement group (i.e., a high degree of fam-
ily involvement). Results also indicate that consistency values of configurations and 
solutions exceed 0.6 in the low group and 0.9 in the high group. In other words, these 
configurations are sufficient conditions causing high financial performance of these 
two groups. Furthermore, the solution coverage exceeds 0.8 in the low F-PEC group 
and 0.9 in the high F-PEC group, displaying that the configurations explain a large 
proportion of high financial performance.

The centers of the low-family involvement group and the high-family involve-
ment group were 2.68 and 4.07, respectively. Along these two groups, a total of seven 
configurations evolved; four for the low-family involvement (i.e., H1 is supported) 
(see Fig. 1) and three for the high-family involvement group (i.e., H2 is supported) 
(see Fig. 2).

Results for the low-family involvement group show that (Path 1 A) social capi-
tal alone can be enough to increase firm performance, despite the absence of other 
conditions. Path 2 A indicates an alternative configuration that leads to high firm 
performance which combines financial capital and human capital as sufficient con-
figurations leading to higher financial performance. Path 3 A relies on a combination 
of EO and human capital, while Path 4 A combines EO with financial capital. For the 
high-family involvement group, three casual configurations emerge (1B, 2B and 3B). 
Path 1B shows a configuration that combines financial capital and social capital. Path 
2B combines EO and social capital, while 3B combines EO with financial capital.

Fig. 1 Causal Paths for Low F-PEC Group
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5 Discussion and findings

The analysis of firm performance enhancing factor configurations of two groups of 
family firms (high and low family involvement) shows that all factors considered 
are indeed relevant in at least one of the identified configurations, except for human 
capital in the high-family involvement group. Indeed, in this group apparently, the 
family takes over a lot of the responsibilities from employees and thus is in less need 
of human capital to perform well (extending previous findings on the predominant 
role of family management for performance (Kraus et al. 2018). No factor proves 
to be critical for all configurations, not even when observing the two groups sepa-
rately. This also means that family firms do not necessarily have to possess familiness 
resources and EO simultaneously to perform well, but that familiness resources can 
already be enough to achieve higher performance (which is the case in Path 1 A and 

Table 4 Main configurations
LOW FAMILY INVOLVEMENT FIRMS HIGH FAMILY INVOLVEMENT FIRMS
Path 1A: Social Traditionalists. Rely on their 
long-established social relationships to reach 
higher financial performance.

Path IB: Family-engaging Traditionalists. These 
high-involvement family firms are characterized 
by combining the financial capital and human capi-
tal of the family and its closely related employees.

Path 2A: Extroverted Traditionalists. rely on 
their over financial capital in combination with 
their established human capital, passing on the 
knowledge from generation to generation, but also 
by integrating non-family members into their firm 
over time.

Path 2B: Entrepreneurial Family Network-
ers. Firms in this configuration combine El) and 
social capital, indicating that they rely on their 
entrepreneurial skills together with the power of 
their internal social relationships (Math and Lakhal 
2015), but also through their long-lasting familial 
social relationships

Path 3A: Entrepreneurial Leaders. combine EO 
with human capital, lead firms entrepreneurially 
and rely on their human capabilities in running a 
family firm.

Path 3B: Well-endowed Family Entrepreneurs. 
Finns in this group rely on the same factor configu-
ration like firms in Path 4A, however, this time by 
also capitalizing on high family involvement (De 
Massis et al. 2015).

Path 4A: Well-endowed Entrepreneurs. charac-
terized by EO and financial capital as key factors 
towards performance.

Fig. 2 Causal Paths for High F-PEC Group
Notes: EO = entrepreneurial orientation, FC = financial capital, HC = human capital, and SC = Social 
capital. An ellipse with a solid line represents the presence of the condition, whereas if a condition is 
irrelevant to the configuration, no ellipse is displayed.
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1B, and in contrast to extant literature). Each of the seven factor configurations shows 
a unique configuration of factors and can be interpreted as follows.

Path 1 A: Social Traditionalists. These family firms with low-family involve-
ment only rely on their long-established social relationships (in accordance with the 
findings of Hadjielias et al. 2022) to reach higher financial performance. It can be 
assumed that many of those firms are firms with a long history and a strong social 
and regional embeddedness (Le Breton-Miller et al. 2011), such as often the case in 
the rural hospitality industry (Peters et al. 2019). These firms rely on their established 
relationships within their firm and with their positive reputation among customers 
and stakeholders, a phenomenon often related to as socio-emotional wealth (SEW) in 
the family firm literature (Gómez-Mejía et al. 2007; Gómez-Mejía and Herrero 2022) 
and the diversity of family and business goals (Basco 2017).

Path 2 A: Extroverted Traditionalists. These family firms with low-family involve-
ment rely on their own financial capital in combination with their established human 
capital, passing on the knowledge from generation to generation, but also by integrat-
ing non-family members into their firm over time (Waldkirch 2020), which many 
family firms still tend to avoid (Kraus et al. 2018). What is common to those family 
firms in Path 1 and 2 A is that EO is of secondary importance. Those types of family 
firms are familiness-driven family firms, yet relying on different familiness compo-
nents, with low degrees of family involvement. In those firms, the use of social capi-
tal or the combination of financial capital and human capital can lead to high financial 
performance. This is consistent with studies showing that familiness characterizes 
family firm as a particularly competitive type of firm compared to non-family firms 
(Arregle et al. 2007; Wagner et al. 2015). Indeed, they have a mix of resources that 
is difficult to imitate thus leading to a better performance (Herrero 2018; Sirmon and 
Hitt 2003).

Path 3 A: Entrepreneurial Leaders. These firms characterized by low-family 
involvement combine EO with human capital, lead firms entrepreneurially and rely 
on their human capabilities in running a family firm. In their leadership, these firms 
however run their business with only low family-involvement, but rather include 
specialized non-family members (Zona 2016), which is an important development 
towards the professionalization of family firms (Stewart and Hitt 2016).

Path 4 A: Well-endowed Entrepreneurs. This low-family involvement configura-
tion is characterized by EO and financial capital as key factors towards performance. 
This type of firms is governed by entrepreneurs with financial endowment that allows 
them to professionally implement their ideas (Filser et al. 2014). Even though these 
firms can capitalize on their strong entrepreneurial and financial foundation, there 
might be the possibility for these firms (see also Path 3B) to perform even stronger 
when considering regional and family firm embeddedness in their entrepreneurial 
ecosystem (Bichler et al. 2021).

Path 1B: Family-engaging Traditionalists. These high-involvement family firms 
are characterized by combining the financial capital and human capital of the family 
and its closely related employees. This group consists of familiness driven family 
firms with high family involvement (Rutherford et al. 2008), presumably not requir-
ing EO to perform well due to this strong capital foundation. This type of firms is 
prevalent in particularly family-owned, capital-intensive industries such as the hotel 
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industry (Kallmuenzer et al. 2019), and there especially in rural destinations that 
builds on close networks and collaborative efforts (Beritelli 2011).

Path 2B: Entrepreneurial Family Networkers. Firms in this configuration combine 
EO and social capital, indicating that they rely on their entrepreneurial skills together 
with the power of their internal social relationships (Mani and Lakhal 2015), but also 
through their long-lasting familial social relationships (high-family involvement) 
(Sanches-Famoso et al. 2015). Cohesion and mutual support between family mem-
bers and those socially related are considered as factors that instill entrepreneurial 
behavior (Jaskiewicz et al. 2015).

Path 3B: Well-endowed Family Entrepreneurs. Firms in this group rely on the 
same factor configuration like firms in Path 4 A, however, this time by also capital-
izing on high family involvement (De Massis et al. 2015). Findings for this group 
emphasize the role of family involvement as an essential moderator in the EO-perfor-
mance relationship (for example, Chirico et al. 2015). Family members’ involvement 
from childhood on provides an opportunity for senior generation to share family’s 
past entrepreneurial acts or resilience with next generation members (Jaskiewicz et 
al. 2015).

6 Conclusion

By employing fsQCA on family firm’s entrepreneurial orientation and familiness, 
this study investigates optimal configurations of performance-enhancing causal con-
figurations. Depending on different degrees of family involvement, results highlight 
those three configurations based on familiness resources can already be enough to 
achieve higher financial performance, while the four other configurations rely on 
entrepreneurial orientation in combination with familiness resources.

6.1 Contribution to theory

The study contributes to the family business and entrepreneurship research fields in 
different ways. First, we extend the application of the resource-based view to family 
business research (Habbershon and Williams 1999; Sirmon and Hitt 2003) by taking 
advantage from the concept of transgenerational entrepreneurship. Indeed, by look-
ing at familiness, we highlight the importance of some critical factors and resources 
to nurture entrepreneurship activity (Jaskiewicz et al. 2015). We also addressed 
the call for more empirical research to investigate the link between familiness, EO 
(Hernández-Linares and López-Fernández 2018) and family firm performance. Sec-
ond, we reinforce previous research on entrepreneurship across generations (Basco 
et al. 2019; Habbershon et al. 2010) by proposing different configurations of EO 
and familiness and examining their impact on financial performance. The seven con-
figurations presented above offer different options for family businesses to achieve 
high financial performance and ensure transgenerational entrepreneurship. Third, the 
study enhanced the relevance of heterogeneity of family firms (Jaskiewicz and Dyer 
2017) and how these firms differently capitalize on their unique resources and capa-
bilities through different degrees of family involvement (Chua et al. 2012). The com-
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bination of factors related to familiness resources confirms that family businesses are 
not homogenous, which affects their business behaviour and their transgenerational 
existence (Basco et al. 2019; Pukall and Calabrò 2014). Finally, this article also sheds 
new light on the family business research field by extending the importance of focus-
ing on family members involvement in management (De Massis et al. 2015; Munõz-
Bullón et al. 2018) what are the consequences of such involvement on EO and family 
firm activities and performance.

6.2 Implications for policy and practice

The study offers several practical and managerial implications. First, as findings show 
more than one path leads to higher financial performance of family firms, and while 
EO is not, familiness resources are critical factors to achieve better performance. We 
identified seven paths leading to higher performance and this way provide evidence 
regarding why successful family firms realize better financial and market growth than 
others. Second, this study implies that family firms can but do not necessarily have 
to utilize financial, human, and social resources, summarized as familiness (Sharma 
2008), simultaneously and still have the possibility to perform well. Depending on 
the family structure and the resources available, this research offers various combina-
tions that allow better optimization of resources and capabilities.

6.3 Limitations and further research directions

This research is not free from limitations. First, while relying on central constructs 
of family business research and those commonly known to be relevant for higher 
financial performance (EO, for example, Lumpkin and Dess 1996), further influential 
factors might be considered, such as a firm’s governance structure a firm chooses 
(Kreiser and Davis 2010) or employee’s skills and experience (Lerner and Haber 
2001). Future research endeavors could be taken in this direction by introducing in the 
debate the role of business and family governance mechanisms and how they would 
interplay which the research model investigated in this paper. Second, information 
related to entrepreneurial legacy dimensions (Jaskiewicz et al. 2015) was not suffi-
ciently considered during data collection in the current version of the dataset. Future 
research could thus enlarge the scope of the analysis done in this study by exploring 
qualitatively the entrepreneurial legacy dimensions understating how family firms 
from different cultural and institutional settings build such legacy. Third, our study 
focuses only on financial performance and neglected other dimensions such as social 
performance and family-centered non-economic goals (Chrisman et al. 2012; Kotlar 
and De Massis 2013). Future studies could thus enlarge the focus by including into 
the debate measures of environmental performance (external social performance) and 
internal social performance which looks for example at how employees are treated in 
the family firms and exploring how diversity issues are considered in such organiza-
tions. Forth, the fsQCA method only allows one outcome variable (Kent and Argous-
lidis 2005) thus to compare the different type of performance mentioned before other 
quantitative methods could be considered. Furthermore, it could also be interesting 
to look at the “downside” of configurations, i.e., those that lead to lower financial 
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performance (Ragin 2017). Fifth, the results also suggest that future research could 
go beyond the consideration of heterogeneous configurations within family firms by 
analyzing family firms in comparison to non-family firms (for example, Deephouse 
and Jaskiewicz 2013). Additionally, our study does not take into consideration diver-
sity in terms of culture, and this is a variable that could shape the results. Thus, future 
study can take culture variables into account. Finally, the data used in this study have 
been collected in 2015. While this dataset as still a very good predictive power as it 
is cross-countries and has relevant informants from family firms, future studies could 
replicate similar studies by collecting new data.

References

Adler PS, Kwon SW (2002) Social capital: Prospects for a new concept. Acad Manag Rev 27(1):17–40
Aldrich HE, Cliff JE (2003) The pervasive effects of family on entrepreneurship: toward a family embed-

dedness perspective. J Bus Ventur 18(5):573–596
Anderson RC, Mansi SA, Reeb DM (2003) Founding family ownership and the agency cost of debt. J Fin 

Econ 68:263–285
Arregle J-L, Hitt MA, Sirmon DG, Very P (2007) The Development of Organizational Social Capital: 

Attributes of Family Firms. J Manag Stud 44(1):73–95
Astrachan JH, Klein SB, Smyrnios KX (2002) The F-PEC Scale of Family Influence: A Proposal for Solv-

ing the Family Business Definition Problem1. Fam Bus Rev 15(1):45–58
Basco R (2017) Where do you want to take your family firm?” A theoretical and empirical exploratory 

study of family business goals. Bus Res Quart 20(1):28–44
Basco R, Calabrò A, Campopiano G (2019) Transgenerational entrepreneurship around the world: Impli-

cations for family business research and practice. J Fam Bus Strat 10(4):100249
Baù M, Chirico F, Pittino D, Backman M, Klaesson J (2019) Roots to Grow: Family Firms and Local 

Embeddedness in Rural and Urban Contexts. Entrep Theory Pract 43(2):360–385
Beritelli P (2011) Cooperation among prominent actors in a tourist destination. Ann of Tour Res 

38(2):607–629
Bichler BF, Kallmuenzer A, Peters M, Petry T, Clauss T (2021) Regional entrepreneurial ecosys-tems: 

How family firm embeddedness triggers ecosystem development. Rev of Man Sc, online first
Bouncken RB, Pluschke BD, Pesch R, Kraus S (2016) Entrepreneurial orientation in vertical alliances: 

joint product innovation and learning from allies. Rev Manag Sci 10(2):381–409
Calabrò A, Santulli R, Torchia M, Gallucci C (2021) Entrepreneurial Orientation and Family Firm Per-

formance: The Moderating Role of TMT Identity-Based and Knowledge-Based Faultlines. Entrep 
Theory Pract 45(4):838–866

Carr JC, Cole MS, Ring JK, Blettner DP (2011) A Measure of Variations in Internal Social Capital among 
Family Firms. Entrep Theory Pract 35(6):1207–1227

Chandra Y, Styles C, Wilkinson I (2009) The recognition of first time international entrepreneurial oppor-
tunities: Evidence from firms in knowledge-based industries. Int Mark Rev 26(1):30–61

Chang M-L, Cheng C-F (2014) How balance theory explains high-tech professionals’ solutions of enhanc-
ing job satisfaction. J Bus Res 67(9):2008–2018

Cheng C-F, Chang M-L, Li C-S (2013) Configural paths to successful product innovation”. J Bus Res 
6612:2561–2573

Chirico F, Sirmon DG, Sciascia S, Mazzola P (2011) Resource orchestration in family firms: investigating 
how entrepreneurial orientation, generational involvement, and participative strategy affect perfor-
mance. Strateg Entrepreneurship J 5(4):307–326

Chirico F, Nordqvist M (2010) Dynamic capabilities and trans-generational value creation in family firms: 
The role of organizational culture. Int Small Bus J 28(5):487–504

Chrisman JJ, Chua JH, Massis AD, Frattini F, Wright M (2015) The Ability and Willingness Paradox in 
Family Firm Innovation. J Prod Innov Manage 32(3):310–318

Chrisman JJ, Chua JH, Pearson AW, Barnett T (2012) Family Involvement, Family Influence, and Fam-
ily–Centered Non–Economic Goals in Small Firms. Entrep Theory Pract 36(2):267–293

1 3



Transgenerational entrepreneurship in family firms: a configurational…

Chrisman JJ, Chua JH, Steier L(2005) Sources and Consequences of Distinctive Familiness: An Introduc-
tion.Entrep Theory Pract(3):237–247

Chua JH, Chrisman JJ, De Massis A, Wang H (2018) Reflections on family firm goals and the assessment 
of performance. J Fam Bus Strat 9(2):107–113

Chua JH, Chrisman JJ, Steier LP, Rau SB (2012) Sources of Heterogeneity in Family Firms: An Introduc-
tion. Entrep Theory Pract 36(6):1103–1113

Covin JG, Green KM, Slevin DP (2006) Strategic Process Effects on the Entrepreneurial Orientation–Sales 
Growth Rate Relationship. Entrep Theory Pract 30(1):57–81

Covin JG, Slevin DP (1989) Strategic management of small firms in hostile and benign environments. 
Strateg Manag J 10(1):75–87

Covin JG, Wales WJ (2019) Crafting High-Impact Entrepreneurial Orientation Re-search: Some Sug-
gested Guidelines. Entrep Theory Pract 43(1):3–18

Cruz C, Nordqvist M (2012) Entrepreneurial orientation in family firms: a generational perspective. Small 
Bus Econ 38(1):33–49

De Massis A, Kotlar J, Campopiano G, Cassia L (2015) The Impact of Family Involvement on SMEs’ 
Performance: Theory and Evidence. J Small Bus Manag 53(4):924–948

Eddleston KA, Kellermanns FW, Sarathy R (2008) Resource Configuration in Family Firms: Linking 
Resources, Strategic Planning and Technological Opportunities to Performance. J Manag Stud 
45(1):26–50

Family Firm Institute (2017) Global Data Points. Retrieved from the FFI website on November 27, 2017: 
http://www.ffi.org/page/globaldatapoints

Filser M, Eggers F, Kraus S, Málovic É (2014) The effect of financial resource availability on entrepre-
neurial orientation, customer orientation and firm performance in an international context: an empiri-
cal analysis from Austria and Hungaria. J East Eur Manag Stud 19(1):7–30

Filser M, De Massis A, Gast J, Kraus S, Niemand T (2017) Tracing the roots of innovatiness in fam-
ily SMEs: The effect of family functionality and socioemotional wealth. J Prod Innov Manag 
35(4):609–628

Frank H, Kessler A, Rusch T, Suess–Reyes J, Weismeier–Sammer D (2017) Capturing the Familiness of 
Family Businesses: Development of the Family Influence Familiness Scale (FIFS). Entrep Theory 
Pract 41(5):709–742

Gallucci C, Santulli R, Calabrò A (2015) Does family involvement foster or hinder firm performance? The 
missing role of family-based branding strategies. J Fam Bus Strat 6(3):155–165

Garcia-Castro R, Casasola MJ (2011) A set-theoretic analysis of the components of family involvement in 
publicly listed and major unlisted firms. J Fam Bus Strat 2(1):15–25

García-Ramos R, Díaz-Díaz B, García-Olalla M (2017) Independent directors, large shareholders and firm 
performance: the generational stage of family businesses and the socioemotional wealth approach. 
Rev Manag Sci 11:119–156

Gómez-Mejía LR, Haynes KT, Núñez-Nickel M, Jacobson KJL, Moyano-Fuentes J (2007) Socioemo-
tional Wealth and Business Risks in Family-controlled Firms: Evidence from Spanish Olive Oil 
Mills. Adm Sci Q 52(1):106–137

Gómez-Mejía LR, Herrero I(2022) Back to square one: The measurement of Socioemotional Wealth 
(SEW). J Fam Bus Strat, online first.

Habbershon TG, Nordqvist M, Zellweger TM (2010) Transgenerational entrepreneurship. In: Nordqvist 
M, Zellweger TM (eds) Transgenerational Entrepreneurship. Exploring growth and performance in 
family firms across generations (1–38). Edward Elgar Publishing, UK

Habbershon TG, Pistrui J (2002) Enterprising Families Domain: Family-Influenced Ownership Groups in 
Pursuit of Transgenerational Wealth. Fam Bus Rev 15(3):223–237

Habbershon TG, Williams M, MacMillan IC (2003) A unified systems perspective of family firm perfor-
mance. J Bus Ventur 18(4):451–465

Habbershon TG, Williams ML (1999) A Resource-Based Framework for Assessing the Strategic Advan-
tages of Family Firms. Fam Bus Rev 12(1):1–25

Hadjielias E, Christofi M, Vrontis D, Khan H (2022) Social impact through family firms’ interorganiza-
tional relationships within a community and a cooperative: An embedded view of stewardship. J of 
Bus Res 139:584–601

Hernández-Linares R, López-Fernández MC (2018) Entrepreneurial Orientation and the Family Firm: 
Mapping the Field and Tracing a Path for Future Research. Fam Bus Rev 31(3):318–351

Hernández-Trasobares A, Galve-Górriz C (2016) The influence of family control on decisions regarding 
the specialization and diversification of business groups. BRQ Bus Res Q 19(2):73–89

1 3

http://www.ffi.org/page/globaldatapoints


A. Calabrò et al.

Herrero I (2018) How Familial Is Family Social Capital? Analyzing Bonding Social Capital in Family and 
Nonfamily Firms. Fam Bus Rev 31(4):441–459

Hienerth C, Kessler A (2006) Measuring Success in Family Businesses: The Concept of Configurational 
Fit. Fam Bus Rev 19(2):115–134

Hughes M, Cesinger B, Cheng CF, Schuessler F, Kraus S (2019) A configurational analysis of network 
and knowledge variables explaining Born Globals’ and late internationalizing SMEs’ international 
performance. Ind Mark Manag 80:172–187

Irava W, Moores K (2010) Resources supporting entrepreneurial orientation in multigenerational family 
firms. Int Jof Entrepr Vent 2:222–245

Jaskiewicz P, Combs JG, Rau SB (2015) Entrepreneurial legacy: Toward a theory of how some family 
firms nurture transgenerational entrepreneurship. J Bus Ventur 30(11):29–49

Jaskiewicz P, Dyer WG (2017) Addressing the Elephant in the Room: Disentangling Family Heterogeneity 
to Advance Family Business Research. Fam Bus Rev 30(2):111–118

Kallmuenzer A, Kraus S, Peters M, Steiner J, Cheng CF (2019) Entrepreneurship in tourism firms: A 
mixed-methods analysis of performance driver configurations. Tour Manag 74:319–330

Kallmuenzer A, Strobl A, Peters M (2018) Tweaking the entrepreneurial orientation–performance rela-
tionship in family firms: the effect of control mechanisms and family-related goals. Rev Manag Sci 
12(4):855–883

Kent RA, Argouslidis PC (2005) Shaping Business Decisions Using Fuzzy-Set Analysis: Service Elimina-
tion Decisions. J Mark Manag 21(5–6):641–658

Klein SB, Astrachan JH, Smyrnios KX (2005) The F–PEC Scale of Family Influence: Construction, Vali-
dation, and Further Implication for Theory. Entrep Theory Pract 29(3):321–339

Kotlar J, De Massis A (2013) Goal Setting in Family Firms: Goal Diversity, Social Interactions, and Col-
lective Commitment to Family–Centered Goals. Entrep Theory Pract 37(6):1263–1288

Kraus S, Mensching H, Calabrò A, Cheng CF, Filser M (2016) Family firm internationalization: A configu-
rational approach. J Bus Res 69(11):5473–5478

Kraus S, Ribeiro-Soriano D, Schüssler M (2018a) Fuzzy-set qualitative comparative analysis (fsQCA) 
in entrepreneurship and innovation research–the rise of a method. Int Entrep Manag J 14(1):15–33

Kreiser PM, Davis J (2010) Entrepreneurial Orientation and Firm Performance: The Unique Impact of 
Innovativeness, Proactiveness, and Risk-taking. J Small Bus Entrepreneurship 23(1):39–51

Kraus S, Kallmuenzer A, Stieger D, Peters M, Calabrò A (2018b) Entrepreneurial paths to family firm 
performance. J of Bus Res 88:382–387

Kumar S, Sahoo S, Lim WM, Kraus S, Bamel U (2022) Fuzzy-set qualitative comparative analysis 
(fsQCA) in business and management research: A contemporary overview. Tecnol Forecast Soc 
Change 178:121599

Hernández-Linares R, López-Fernández MC (2018) Entrepreneurial Orientation and the Family Firm: 
Mapping the Field and Tracing a Path for Future Research. Fam Bus Rev 31(3):318–351

Le Breton-Miller I, Miller D, Lester RH (2011) Stewardship or agency? A social embeddedness reconcili-
ation of conduct and performance in public family businesses. Organ Sci 22(3):704–721

Lerner M, Haber S (2001) Performance factors of small tourism ventures: The interface of tourism, entre-
preneurship and the environment. J Bus Ventur 16(1):77–100

Lumpkin GT, Cogliser CC, Schneider DR (2009) Understanding and Measuring Autonomy: An Entrepre-
neurial Orientation Perspective. Entrep Theory Pract 33(1):47–69

Lumpkin GT, Dess GG (1996) Clarifying the Entrepreneurial Orientation Construct and Linking It To 
Performance. Acad Manag Rev 21(1):135–172

Mani Y, Lakhal L (2015) Exploring the family effect on firm performance: The impact of internal social 
capital dimensions on family firm performance. Int J Entrepreneurial Behav Res 21(6):898–917

Mazzi C (2011) Family business and financial performance: Current state of knowledge and future research 
challenges. J Fam Bus Strat 2(3):166–181

Merino F, Monreal-Pérez J, Sánchez-Marín G (2015) Family SMEs’ Internationalization: Disentangling 
the Influence of Familiness on Spanish Firms’ Export Activity. J Small Bus Manag 53(4):1164–1184

Miller D, Friesen PH (1983) Strategy-making and environment: The third link. Strateg Manag J 
4(3):221–235

Miller D, Le Breton-Miller I (2006) Family Governance and Firm Performance: Agency, Stewardship, and 
Capabilities. Fam Bus Rev 19(1):73–87

Muñoz-Bullon F, Sanchez-Bueno MJ, Suárez-González I (2018) Diversification Decisions among Family 
Firms: The Role of Family Involvement and Generational Stage. Bus Res Quart 21(1):39–52

1 3



Transgenerational entrepreneurship in family firms: a configurational…

Neubaum DO, Kammerlander N, Brigham KH (2019) Capturing Family Firm Heterogeneity: How Tax-
onomies and Typologies Can Help the Field Move Forward. Fam Bus Rev 32(2):106–130

Patel PC, Kim KY, Devaraj S, Li M (2018) Family Ties that B(l)ind: Do Family-Owned Franchisees Have 
Lower Financial Performance than Nonfamily-Owned. Franchisees? J Retail 94(2):231–245

Peters M, Kallmuenzer A, Buhalis D (2019) Hospitality entrepreneurs managing quality of life and busi-
ness growth. Curr Issues Tour 22(16):2014–2033

Pittino D, Martínez AB, Chirico F, Galván RS (2018) Psychological ownership, knowledge sharing and 
entrepreneurial orientation in family firms: The moderating role of governance heterogeneity. J of 
Bus Res 84:312–326

Puhakka V(2002) Entrepreneurial business opportunity recognition: Relationships between intellectual 
and social capital, environmental dynamism, opportunity recognition behavior, and performance. 
Doctoral dissertation, University of Oulu, Finland

Pukall TJ, Calabrò A (2014) The Internationalization of Family Firms: A Critical Review and Integrative 
Model. Fam Bus Rev 27(2):103–125

Ragin CC(2017) User’s Guide to Fuzzy-Set/Qualitative Comparative Analysis” Retrieved from www.
fsqca.com. doi:www.fsqca.com

Rauch A, Wiklund J, Lumpkin GT, Frese M (2009) Entrepreneurial Orientation and Business Performance: 
An Assessment of past Research and Suggestions for the Future. Entrep Theory Pract 33(3):761–787

Rutherford MW, Kuratko DF, Holt DT (2008) Examining the Link between ‘Familiness’ and Performance: 
Can the F–PEC Untangle the Family Business Theory Jungle? Entrep Theory Pract 32(6):1089–1109

Schulze WS, Lubatkin MH, Dino RN, Buchholtz AK (2001) Agency relationships in family firms: Theory 
and evidence”. Organ Sci 12(2):99–116

Sharma P (2008) Commentary: Familiness: Capital Stocks and Flows between Family and Business. 
Entrep Theory Pract 32(6):971–977

Sharma P, Chrisman JJ (1999) Toward a Reconciliation of the Definitional Issues in the Field of Corporate 
Entrepreneurship. Entrep Theory Pract 23(3):11–28

Sieger P, Zellweger T, Nason RS, Clinton E (2011) Portfolio entrepreneurship in family firms: a resource-
based perspective. Strateg Entrepreneurship J Vol 5(4):327–351

Sirmon DG, Hitt MA (2003) Managing Resources: Linking Unique Resources, Management, and Wealth 
Creation in Family Firms. Entrep Theory Pract 27(4):339–358

Stewart A, Hitt MA (2016) Why Can’t a Family Business Be More Like a Nonfamily Business? Modes of 
Professionalization in Family Firms. Fam Bus Rev 25(1):58–86

Uhlaner LM, Kellermanns FW, Eddleston KA, Hoy F (2012) The entrepreneuring family: a new paradigm 
for family business research. Small Bus Econ 38(1):1–11

Wales WJ, Covin JG, Monsen E (2020) Entrepreneurial orientation: The necessity of a multilevel concep-
tualization. Strat Entrep J 14(1):639–660

Wagner D, Block JH, Miller D, Schwens C, Xi G (2015) A meta-analysis of the financial performance of 
family firms: Another attempt. J Fam Bus Strat 6(1):3–13

Wiedeler C, Kammerlander N (2021) Learning the ropes of entrepreneurship: understanding internal 
corporate venturing for family firms from an entrepreneurial learning perspective. Rev Manag Sci 
15:669–703

Zahra SA (2018) Entrepreneurial Risk Taking in Family Firms: The Wellspring of the Regenerative Capa-
bility. Fam Bus Rev 31(2):216–226

Zona F (2016) CEO leadership and board decision processes in family-controlled firms: comparing family 
and non-family CEOs. Small Bus Econ 47(3):735–753

Publisher’s Note Springer Nature remains neutral with regard to jurisdictional claims in published maps 
and institutional affiliations.

Springer Nature or its licensor holds exclusive rights to this article under a publishing agreement with the 
author(s) or other rightsholder(s); author self-archiving of the accepted manuscript version of this article 
is solely governed by the terms of such publishing agreement and applicable law.

1 3

http://www.fsqca.com


A. Calabrò et al.

 Authors and Affiliations

Andrea  Calabrò1 · Mariateresa  Torchia2 · Andreas  Kallmuenzer3 · Hedi  Yezza4 · 
Cheng  Feng5

  Andrea Calabrò
a.calabro@ipag.fr

Mariateresa Torchia
mtmtorchia@monaco.edu

Andreas Kallmuenzer
kallmuenzera@excelia-group.com

Hedi Yezza
hedi.yezza@usherbrooke.ca

Cheng Feng
chengcf@nutc.edu.tw

1 IPAG Entrepreneurship & Family Business Center, IPAG Business School, Paris, France
2 International University of Monaco, Omnes Education, Monaco, Monaco
3 Excelia Business School, La Rochelle, France
4 Business School - Université de Sherbrooke, Sherbrooke, Canada
5 National Taichung University of Science and Technology, Taichung City, Taiwan

1 3


	Transgenerational entrepreneurship in family firms: a configurational approach
	Abstract
	1 Introduction
	2 Theoretical background
	2.1 Entrepreneurial orientation and financial performance
	2.2 Familiness and financial performance
	2.3 Transgenerational entrepreneurship and financial performance under different levels of family involvement

	3 Methods
	3.1 Data collection and sample description
	3.2 Variables and measurement
	3.3 Methods of fuzzy-set qualitative comparative analysis (fsQCA)

	4 Results
	5 Discussion and findings
	6 Conclusion
	6.1 Contribution to theory
	6.2 Implications for policy and practice
	6.3 Limitations and further research directions

	References


